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Heinz takeover
An investment consortium including 

Berkshire Hathaway and 3G Capital in 
February agreed to acquire The H.J. Heinz 
Co in a transaction valued at $28 billion, 

including the assumption of debt.

Hormel buys Skippy
In January, Hormel Foods 

agreed to acquire the Skippy 
peanut butter business from 

Unilever in a transaction valued 
at approximately $700 million.

Smithfield takeover
In May, Hong Kong-based 
Shuanghui International 
Holdings, a majority 
shareholder of China’s largest 
meat processing enterprise, 
agreed to acquire Smithfield 
Foods for approximately $7.1 
billion, including assumption of 
debt. “This was important due 
to the China factor and a likely 
trend of increased global 
acquisitions for supply chain 
and production technology,” Mr. 
O’Loughlin said. 

Hostess assets sold
The sales of Hostess 

Brands’ snack cake and 
bread businesses showed 

the value inherent in a 
strong brand.

Campbell picks Plum
The Campbell Soup Co. in 
May agreed to acquire 
Plum Organics, a maker of 
foods and snacks for 
babies, toddlers and 
children. “An example of... 
recognizing the 
good-for-you space and 
looking to acquire an 
authentic brand rather than 
having to create one,” Mr. 
O’Loughlin said.

Tesco sells Fresh & Easy
In September, Yucaipa Companies, a 
private investment firm, agreed to buy 
150 Fresh & Easy stores from 
London-based Tesco for an undisclosed 
sum. “It showed a very successful 
British company struggled with 
understanding the U.S. consumer, but it 
was also the story of a company 
entering the U.S. market at a bad time 
in the economic cycle and the 
ultra-competitiveness of the grocery 
market,” Mr. O’Loughlin said.

Coca-Cola all in for Zico
A little more than three years 
after acquiring a minority 
interest in Zico Beverages, the 
Coca-Cola Co. on Nov. 22 said 
it had acquired all the 
outstanding ownership stake in 
the coconut water maker. “A 
great example of a successful 
beverage company in a new, 
expanding category, coconut 
water,” Mr. O’Loughlin said.

WhiteWave buys 
Earthbound Farm
In December, the 
WhiteWave Foods agreed 
to acquire organic 
produce supplier 
Earthbound Farm for 
$600 million. 

SnackWell sold
Back to Nature Foods, a portfolio 
company of Brynwood Partners VI, 
in December acquired the 
SnackWell’s cookies and snacks 
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stake so it can benefit from future 
growth in the asset by the buyer,” 
Mr. O’Loughlin said.

Post buys Premier 
Nutrition
In August, Post Holdings agreed 
to acquire Premier Nutrition, 
maker of protein bars and 
shakes, for $180 million in cash. 

M&A IN 2013
The food and beverage industry experienced another year of limited 
transaction activity as the economy remained sluggish. “Overall, 
the activity was solid but would have disappointed many who 
expected the general economy to rebound quicker than it has,” said 
Matthew O’ Loughlin, a partner with Manatt, Phelps & Phillips, 
L.L.P., who identified ten of the most noteworthy deals in 2013.

M&A TRENDS IN 2013
 Natural and better-for-you brands
 Heightened interest by private equity
 Continued focus on core brands
 Continued focus on controlling costs

ON TAP FOR 2014
 Higher chance of strengthening activity
 Strategic buyers looking for authentic/natural bolt-ons
 High valuations for strong performers
 Underperformers faced with difficult options
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