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Milling&Baking News.

YOUR GRAIN-BASED FOODS INDUSTRY MEDIA

“VALUE-ADDED. RELEVANT...”

Sosland Publishing has been serving the grain-based foods industry
$ $ $ $ $ since 1922 with value-added information found exclusively in
Milling & Baking News. With an audience responsible for new product

$ $ $ $ $ $ $ $ $ $ $ development and the specifying or purchasing of over 85% of the

$35 billion in materials purchased each year in the grain-based

$ $ $ $ $ $ $ $ $ $ $ foods industry, Milling & Baking News continues as the leading source

for marketing your products to this industry.

Reaching the buyers who matter the most

An experienced, educated audience who is responsible for 85% of the
ingredient purchasing decisions in the grain-based foods industry

Reader Feedback

“Milling & Baking News is an external information source that helps me analyze the industry and its markets.
It also gives support to other information sources.”
Senior Procurement Manager

“I work in a food lab and Milling & Baking News is my preferred source to read about baking industry news.”
Food Technologist

“I RELY on this publication to keep me up to date on customers, competitors, and industry activities. Milling
& Baking News is the single resource that delivers prompt, relevant news week after week.”
Vice-President, Product Development

“The news in Milling & Baking News is critical to me...I use the markets section as validation to our finance
department on ingredient trends that I am following.”
Senior Procurement Manager



1% Baking Management

4% Snack Food &
Wholesale Bakery 3% Other

| Readers
Milling & Baking News

; , 9 9 4 Issues of Milling & Baking News sent monthly
is the Most Relied On
Industry News Source 2: 5 &) .
o Pass-along readers per copy of Milling & Baking News

3 O ’ 3 4 ; Monthly visitors to BakingBusiness.com
Milli Baking N [ I L :a
illing & Baking News continues its position as 5 8 ,3 6 Tt okl el ChlE T

the magazine your customers rely on most
for news and information about the grain-
based foods industry

Source: Baxter Research, February 2012 *Source: Publishers own data
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Experienced Readers Actions Taken

Eighty-seven percent (87%) of the respondents report taking
one or more purchasing actions during the past year as a
result of ads/editorials appearing in Milling & Baking News.

Over 69% of Milling & Baking News readers have
more than 20 years of experience in the industry.

Source: Baxter Research, February 2012 Source: Baxter Research, February 2012

IBIE Media

® In 2013, Sosland Publishing will again be a media partner and
C the “official” media provider for IBIE. We will produce, print
and distribute the official on-site show directory, the official
‘i show dailies and manage online ads on the official show site.

| NTE R N ATl O N AI_ B AKI N G www.ibie2013.com. In addition to traditional print and online
dvertising, exhibit ill h 1lth of d d i
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your booth.




2 O 1 Editorial Calendar
Milling & Baking News

ISSUES wmaost  January - June

DEC 13 Food Business News - Sodium Reduction: Baked Foods

Stock Market Review / Donuts Update

Food Business News - Starches

Stock Market Analysis / Washington Update

Food Business News - High Intensity Sweeteners

FIS: Cost Reduction / Bagel Update / Bonus Distribution: CASBA (Feb. 17-20)

Food Business News - Fiber

Product Perspective: Bread / Regulatory Affairs / BAXTER Readership Study /
Bonus Distribution: ASB (Mar. 3-6) / GEAPS (Feb. 23-26)

Food Business News - Colors

FIS: Fats and Oils / IAOM Preview (Milling Technology) / Bonus Distribution: SNAXPO 2013 (Mar. 16-19)

Food Business News - Beans, Peas, Legumes / Kellogg Co.

Baker of the Year / Buns and Rolls Update / Bonus Distribution: NAMA (Mar. 23-26)

Food Business News - Flavor Masking

FIS: Beans and Peas / Baking Hall of Fame Issue / Washington Update

Food Business News - Fats and Oils

Feature: Grain Market Roundtable / IAOM Show Guide (Milling Technology) / ABA (Apr. 20-24)
TAOM (Apr 29-May 3)

Food Business News - Gums and Hydrocolloids

FIS: Fiber / Tortilla Update / AIB Insert / Regulatory Affairs / Bonus Distribution: BCMA (May 5-8)

Food Business News - Ancient Grains

FIS: Enzymes / News Feature: Transportation and Distribution

Food Business News - Calorie Reduction

Signature Interview / Ingredients Update / Washington Update / Purchasing Seminar (Jun. 2-4)

Food Business News - Gluten Free

IAOM Review (Milling Technology) / IBIE Update / Bonus Distribution: BEMA (Jun. 20-25)

Food Business News - Probiotics / IFT Pre-Show Issue

FIS: Glycemic Index / Pizza Update / Regulatory Alfairs

I For more advertising information contact:

Mike Gude, mgude@sosland.com [ Dave DePaul, ddepaul@sosland.com | Bruce Webster, bwebster@sosland.com [
Dan Flavin, dflavin@sosland.com | Mark Cornwell, mcornwell@sosland.com [ Paul Lattan, plattan@sosland.com
Steve Berne, sberne@sosland.com [ Classified Sales: Lily O'Kane, Lokane@sosland.com



ISSUES w~aost  July - December

Food Business News - Walmart / IFT Show Issue

News Feature: Biotechnology (Milling Technology) / IBIE Update / Bonus Distribution: IFT (Jul. 12-16)

Food Business News - Cultures and Enzymes

FIS: Sweeteners / Crackers Update / Washington Update

Food Business News - Fat Reduction / General Mills

FIS: Non-traditional Grains / Whole Wheat Production

Food Business News - Shortening

Feature: Grain Market Roundtable / IBIE Update / Regulatory Alfairs

Food Business News - Probiotics

FIS: Whole Grains / Cookies Update / Milling Technology

Food Business News - Sodium Reduction: Meat

Industry Perspective: Bread / Washington Update / Bonus Distribution: AACC (Sept. 29-Oct. 2)

Food Business News - Whole Grains / H.J. Heinz

FIS: High Octane Flours / IBIE Issue / Bonus Distribution: IBIE (Oct. 6-9)
Bonus Distribution: TIA (Oct. 5-6)

Food Business News - Organic Shelf Life

News Feature: Transportation and Distribution / Regulatory Alfairs / Bonus Distribution:
NAMA (Oct. 28-30)

Food Business News - Sports Nutrition

FIS: Sodium Reduction / Pasta Update

Food Business News - Nuts and Seeds

FIS: Gluten Free / Milling Technology / Washington Update

Food Business News - Kraft Foods

Feature: Grain Market Roundtable / Bars Update / 2014 Qutlook Issue

Food Business News - Soy

Ready-to-eat Cereal Update / Regulatory Affairs

Food Business News - Sodium Reduction: Topical Applications

FIS: Gums and Hydrocolloids / Sweet Goods Update

Food Business News - Functional Ingredients

T Advertising Close dates are 19 days prior to the publication date.



BUSINESS

1. LEADERBOARD (728X90)
RATE: $2,000/MONTH

Call and ask about the expandable Leaderboard.
Expanded size: 728x200 pixels.

2. MEDIUM RECTANGLE (300X250)
RATE: $2,200/MONTH

3. BANNER (468X60)
RATE: $1,800/MONTH

bakingbusiness.com

6. Video

4. SMALL RECTANGLE (300X100)
RATE: $1,500/MONTH

Maximize your message with an expandable ad.
Expanded size: 300x600 pixels.. Call for details!

5. PAGE PEEL (500X500) NE !

RATE: $2,700/MONTH

Available on website homepage and news article pages.
Opens to full 500x500px size. Call for details!

RATE: $5,500/MONTH (Digital Edition)
60-second commercial spot delivered on the digital edition
of Milling & Baking News as well as by e-blast and e-newsletter

7. Wide Skyscraper (160X600)
RATE: $2,000/MONTH (Digital Edition Sponsorship)

Only one sponsorship available on Milling & Baking News'’s
Digital Edition each month. See below for more Digital Edition

Sponsorships details.
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Digital Edition Opportunities

Double Your Ad Exposure

In addition to the printed version, all weekly and special issues
are available on-line. The digital edition is easy to access,
downloads quickly and is simple to flip through advertising and
editorial pages. Your advertisement appears just as it does in
the print version, plus e-mail and Web addresses in the ads are
live links. The digital edition is posted on Bakingbusiness.com on
issue date and is available in over 50 languages.

Digital Edition Sponsorship

The Milling & Baking News Digital Edition is sponsored in two
ways. Not only will you have your wide skyscraper ad appear at
the side of the digital edition, visible with every page turn, but
we will also deliver your banner or wide skyscraper ad in the
Digital Edition Alert e-mail sent to the entire distribution

list each issue.

Digital Edition Sponsorship $2,000/month

Mobile users (iPhone, iPad, iPod Touch, Android) can access the digital edition. HTMLS5/mobile
features include: Live links to advertiser websites > Handy Table-of-Contents navigation > Search

issues for content > Share content via social media

The digital edition is also available in the Nxtbook Newsstand iOS App. You can download the App
from the iTunes store. Once loaded just search for BakingBusiness.com in the App’s catalog to

download directly onto your iPhone, iPod Touch, or iPad.

Video E-mercials Custom Media
Podcasts
Email Marketing Webinars

Talk to your representative to find out more about these premium ad
enhancements: expandable ads, interstitials, road blocks and video ads.

Design Services

Ad Enhancements for print advertisers)

Make your print ad come ‘alive’ in the digital edition. Milling
& Baking News now offers a menu of enhancements to make
your ad stand out from the rest of the pages. Call your sales
representative to learn more about the functionality and
appearance of the offered items below.

Video — $500/video

Audio Clip — $250/insertion

Bellybands over the cover - $750

Bellybands over an article/ad inside
the magazine - $400

Blow-in Card - $500

Gatefolds - $1,500

Tab attached to an ad - $200

Flash Ad - $500 (development extra,)

ff[il]lng,kliu]«ing News

Scan to view digital edition



Research Assistant Sponsorship

2013 topics/dates

7-Jan F Toppings/Finishings 8-Jul *% Conveying/Belting
14-Jan F Eggs 15-Jul ¥ Ingredient Handling
2l-Jan F Baked Snacks 22-Jun F Thermal Processing
28-Jan ¥ Sodium Reduction 29-Jul * Packaging(horizontal/vertical/overwrap)
4-Feb F Trans Fatty Acids 5-Aug F Depositing
11-Feb F Artisan Bread 12-Aug ¥ Leaveners
18-Feb #F Flour/Grains 19-Aug F Automation
25-Feb F Sweetener Substitutes 26-Aug F Mixing
4-Mar F Food Safety 2-Sep F Freezing
11-Mar ¥ Texture 9-Sep * Mixes/Bases
18-Mar # Hydrocolloids/Gums 16-Sep F Inclusions
25-Mar F Enzymes 23Sep F Sweeteners
1-Apr ¥ Fortification 30-Sep F Starch
8-Apr # Nutrition Labeling/Health Claims 7-Oct + Probiotics/Prebiotics
15-Apr F Sweet Goods 14-Oct ¥ Fats and Oils
22-Apr F Nutrition Bars 21-Oct ¥ Soy
29-Apr ¥ Dough Makeup 28-Oct F Warehouse/Distribution
6-May F Chocolate 4-Nov F Whole Grains
13-May F Bread 11-Nov ¥ Fiber
20-May F Capital, Construction, Site Selection 18-Nov F Gluten-Free
27-May #F Cookies 25-Nov F no R.A. due to holiday
3-Jun F Crackers 2-Dec ¥ Tortillas
10-Jun ¥ Snacks 9-Dec F Sustainability
17-Jun ¥ Pizza Processing 168-Dec ¥ Health and Wellness
24-Jun F Sheeting/Laminating 24-Dec ¥ no R.A. due to holiday
1-Jul F no R.A. due to holiday 30-Dec ¥ no R.A. due to holiday

Buy a category and own it all year long.
Rate: $1,750/topic

The Research Assistant compiles articles from
BakingBusiness.com and other Sosland Publishing
properties on pertinent food processing topics.
Choose topics from the calendar to target your
advertising message.

SPONSORSHIP OF A TOPIC PROVIDES YOU:

e Exclusive leaderboard and rectangle advertising
on weekly topics.

e Topics are featured for one week in the daily
e-Newsletter.

e Topics are archived for 12 months with your
advertising.

e Activity report and lead information will be sent
to you.

Sponsor Resources

If you would like to submit additional content for the Sponsor
Resources column, please provide the following:

1. Content Title

2. Brief description

3. PDF file or direct URL to your web page where content is hosted.

Video Specs

You may submit up to & videos to appear on your Topic page.
Codecs: H.264 is recommended. Other acceptable codecs include
MPEG-1, MPEG-2, MPEG-4, VP6, VP5, H.263, WMV, MJPEG,
and FLV.

File Size: 512 MB maximum

Interlace: All media should be deinterlaced. Interlaced video is
primarily used for t.v. and does not display well on computer screens.
Frame Rate: Recommended frame rates are 24 (23.98), 25, or

30 (29.97) frames per second (fps). Settings that are larger are
acceptable but may result in poor user viewing experiences due to high
CPU usage.

Bitrate: 1500 kilobits per sec (Kbps) is recommended for HD quality.
Aspect Ratio: 16:9 widescreen and 4:3 standard are supported.

Frame Size: Recommended size is 640x360 (16:9 aspect ratio)

Pixels: Original media files should be encoded using isomorphic
(square) pixels. Media that is encoded using anamorphic (rectangular)
pixels will display distorted.

Keyframes: Recommend that keyframes be set at least every 6 secs.
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Sosland’s Corporate Proliles and the
State ol the Industry Report

Analysis and Insight for Food Industry Thought Leaders

The food industry is facing unprecedented challenges and industry thought leaders use the information found in the Sosland State of
the Industry Report and Corporate Profiles (both print and on-line) to help them navigate through these interesting times. Our award-
winning editorial staff will take a critical look at the 7 major food industry segments and profile the top food companies in the world
and dissect the critical issues facing the industry.

Sosland’s Corporate Profiles and
State of the Industry Report — On-line

Your customers can access the information found in the annual edition, FCOD
on-line in an easy-to-use version. You can find a review of each of the —
companies profiled in our easy-to-search format. The State of the Industry Campbel Soap Co.
information will be presented on-line as well and divided into 7 easy-to- —
navigate categories. e ——

The report will be a prominent part of FoodBusinessNews.net and
BakingBusiness.com and will be accessed through the home pages of both of
these industry-leading websites. Sponsorship of the various company profiles
on the on-line version is available as well.

-u-uH.
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~—Annual Issues N

Baking/Snack Directory Grain & Milling Annual
& Buyers Guide Publish: November e Ad close: October 1

Publish: February ¢ Ad close: December 20

The Grain & Milling Annual offers a
wealth of information about North
American grain and flour milling. The e firain&
publication serves as a directory, a d J.'_-'JHJ] ]-%«1]
SilAL Y

With 350+ pages of industry
information, the Baking/Snack
Directory & Buyers Guide is the most
comprehensive resource available
to decision makers in grain-based
foods. It offers the resources of a
directory of the major grain-based
foods producers combined with a
buyers guide that lists the leading
industry suppliers indexed by the
products they supply. Published in
January, the issue receives 365
days of use by decision makers

statistical resource and a historical
record of the grain and milling
industry in the U.S., Canada, Mexico
and the Caribbean. The Grain &
Milling Annual offers a comprehensive
buyers guide of equipment and
service suppliers to the industry.
Advertising in this publication will
position your company in front of the
executives that control millions of

industry wide. dollars of purchasing power.

Baking Hall of Fame Edition Purchasing Seminar Book June 2-4
Publish: April & e Ad close: March 15 2013 Publish: June ¢ Ad close: May 1
Milling & Baking News and Baking & The Sosland Purchasing Seminar is

Snack. with the full support of the the premier industry forum to

American Society of Baking, is once B k . analyze and evaluate issues affecting
again producing an exclusive edition (I/ 2/??: ingredient markets important to the

detailing the many contributions of Hall of Fame food industry. The 2012 seminar PURCHASING SEMINAR "

the Baking Hall of Fame inductees. enjoyed a record attendance of over
There are sponsorship opportunities 700 food industry professionals,
available within each of the feature demonstrating our ability to put
stories. Circulation includes Milling you face-to-face with the top buyers

& Baking News and Baking & Snack from the top food companies in the
subscribers as well as the ASB business. You won'’t want to miss
membership...plus a substantial the opportunity to attend in 2013. In
number of copies will be available at addition to your attendance, there are

the Baking Hall of Fame at the AIB special marketing opportunities in the
International. Please contact your way of sponsorships in the Seminar
Sosland representative for rates and Program Book. Contact your sales
available positions. representative for sponsorship rates.
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-Newsletters

Daily E-Newsletter The news of the day

The Milling & Baking News Daily e-Newsletter delivers the day’s headlines
to food industry executives by 3:30 pm CST every business day. Every
issue of Milling & Baking News Daily features original content written H

: (— T
by our staff, links to select features as well as our exclusive Research ﬁ = ———

Assistant. You have the option to sponsor the Monday/Wednesday/ BUSINESS =
T L
Friday newsletter or the Tuesday/Thursday newsletter. ——

Weekly E-Newsletter

The Milling & Baking News Weekly e-Newsletter offers the week’s
top headlines categorized by subject. The weekly newsletter is e-mailed
every Friday morning to food industry professionals.

Morning Brief - Quick, Concise, Complete

The Sosland Morning Brief is the industry’s ONLY daily e-Newsletter that
covers overnight news and market information. Delivered every morning
by 9 a.m. CST, the Sosland Morning Brief is the businesses’ must-read

g s

Ty
at the beginning of every business day. You have the option to sponsor BRIED
the Monday/Wednesday/Friday newsletter or the Tuesday/Thursday e
newsletter. = i

Food Safety Monitor - Focused on Food Safety

Sosland Publishing’s Food Safety Monitor is an every-other-week
e-Newsletter designed to keep food industry executives informed about
the latest news affecting the safety and wholesomeness of the food
supply. The Food Safety Monitor e-Newsletter is delivered to the
in-boxes of industry executives.

ﬂ [Leaderboart ﬂ Medium Rectangle a Banner u Small Rectangle H Tower

Format: JPEG, GIF, Animated GIF, Internal Redirect. 50k maximum file size. Flash SWF

N l tt R -l are not acceptable for e-newsletters. *Source: publisher’s own data
~ €-NeWwslietler nates ~

Morning Brief Morning Food Salety

Weekly M/W/F Brief T/TH Monitor
Leaderboard $2,400 $1,630 $2,000 $2,595 $1,730 $2,550 728 x 90 pixels
Medium Rectangle ‘ $1,950 ‘ $1,300 ‘ $1,800 ‘ $1,005 ‘ $1,330 ‘ 1 ‘ 300 x 250 pixels
Small Rectangle ‘ $1,650 ‘ $1,100 ‘ $1,000 ‘ $1,725 ‘ $1,250 ‘ i ‘ 300 x 100 pixels
Banner ‘ - ‘ - ‘ - ‘ - ‘ - ‘ $1,875 ‘ 468 x 60 pixels
Tower | I | Il | I | L | L | $1,550 150 x 300 pixels
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Ad Slzes Publication Trim Size 8” x 10.75”

*Live area should be held 3/8” or 9.52mm from trim

2 Page Spread
1/2 Page Spread
Page

2/3 page (V)
1/2 page island
1/2 page ()
1/R page (V)
1/3 page ()
1/3 page (V)
1/3 page square
1/4 page (D
1/4 page (V)

INCHES (width x depth)

STANDARD
(non-bleed)

156 x 10
15 x 4.878
7X 10
4.625 X 10
4.625 X 7.5
7 X 4.875
3.378 X 10
7 X 3.25
2.125 X 10
4.625 X 4.875
7 X 2.378
3.375 X 4.875

TRIM

16 x 10.78
16 x 5.378
8 X 10.78
5.256 X 10.75
526X 8
8 X 85.375
4 X 10.78
8 X 3.78
.78 X 10.78
5.25 X 5.375
8 X 2.875
4 X 5.375

BLEED

16.856 x 11
16.25 x 5.625
8.6 X 11
55X 11
5.6 X 8.25
8.25 X 5.625
425X 11
8.26 X 4
3X11
5.6 X 5.625
8.25 X 3.1256
4.25 X B5.625

STANDARD
(mon-bleed)

381 X 254
381 X 123.8
178 x 2354
117 x 354
117 x 191
178 x 124
86 x 254
178 x 83
54 x 2354
117 x 124
178 x 60
86 x 124

MM (width x depth)

TRIM

406.4 X 273.05
406.4 x 136.525
203.2 x 373.08
133.35 x 873.05
133.35 x 203.2
203.2 x 136.525
101.6 x 873.08
R03.2 x 95.25
69.85 x 373.08
133.35 x 136.525
203.2 x 73.025
101.6 x 136.8525

BLEED

412.75 X 879.4
412.75 X 142.878
R209.85 X 279.4
139.7 x 379.4
139.7 x 209.85
209.55 x 142.875
107.95 x 879.4
209.55 x 101.6
76.2 x 879.4
139.7 x 142.875
209.55 x 79.375
107.95 x 142.875

Annual Issues

Corporate Profiles

Grain & Milling Annual

Baking/Snack Directory & Buyers Guide

Baking Hall of Fame Edition

* See interior for more information on annual issues

Print Specs

Binding: saddle stitched
Paper: Cover - 80-Ib enamel; body - 50-Ib enamel
Inserts: Contact publisher for specifications

Colors Available: Standard 4-color process. Metallic and PMS
colors printed at additional cost. At publisher’s discretion, PMS
colors may be manufactured from process.

Annual Issue Rates

4-Color Density Specifications: Total density of all colors

j i 0/
SSEIEST B e e i lone Bomana Sprogmum  breguas
Size Time Advertiser Advertiser Advertiser
Material Required: Ads should be submitted in a digital format.
PDF/X-1a, Native InDesign, Quark, Tllustrator and PhotoShop Page $7,028 $6,380 $5,739 $4,944
documents are accepted for both PC and MAC. The color and 2/3 $5,257 $4,779 $4,290 $3,819
quality of print reproduction may vary if a SWOP compliant 1/2 Isl $4,562 $4,132 $3,615 $3,299
proof is not. pI.‘ov1ded. Laser. proofs included are for contgnt 1/8 $4,216 $3,830 $3,347 $3,034
only. Graphic images resolution should be at least 300 dpi and
1/3 $3,155 $2,864 $2,502 $2,281

converted to CMYK, minimum 150 line screen. Bitmap image

and QR codes resolution must be 1200 dpi.
Color (Per Page)

Preferred Media: PDF/X-1a files can be e-mailed to preflight@ Note: Increased frequency rates

sosland.com. CD or FTP: Files submitted via FTP require a YTy S &:?1’1 :ilf::gi(;l;floﬁll):llif;?:ns
PDF for proofing. MAC files must be compressed using Stuffit 4-Color $1,987 1+ i
Software. For additional information, contact the PreFlight

Department. 10ne Time

This rate applies to advertisers participating in only a
single annual issue.

2Sosland Advertiser

This rate applies to any current advertiser, regardless of
frequency or size.

3Program Advertiser

This applies to advertisers committed to a set advertising
plan for the year.

4Regular Advertiser

This rate applies to advertisers maintaining a monthly
schedule in at least one Sosland publication.

Composition by Publisher: Publisher will compose
advertisements and make corrections or alterations at
advertiser’s request. The advertiser will be billed a minimal
production charge (publisher’s cost + 15%). Hard proofs will be
provided upon request to the advertiser if production deadlines
are met.

Send advertising materials to:

Milling & Business News

Attn: Nora Wages

4800 Main Street, Suite 100

Kansas City, MO 64112-2513

phone: 816-756-1000 fax: 816-756-0494
e-mail: nwages@sosland.com

~ Rates

Note: Increased frequency rates may

1X 86X 13X 26X 52X 2-Color 731 be earned in combination with other
i $5,300 $4,627 $3,966 $3,306 $2,645 4-Color $1,915 Sosland publications.
2/3 $3,966 $3,463 $2,904 $2,464 $2,175 Classified Advertising Rates
1/21s1 $5480 $2,999 $2,675  $R,806  $1,977 Frequency 142 zig | 4 6-12{ histas] f267
Lo 83172 $2776 62381 $1,977 $1,578 S $1886  $120 $110 $100  $90
DI TR TAL (i G e R b G Contact: Lily 0’Kane Ph:(816)968-2815

Lokane@Sosland.com Call for Marketplace ad rates




